
 

 

 

CHALLENGE DESCRIPTION 
 

 

 

Österreich Werbung, the national tourism organization, sees the digitalization dynamic as very good             
opportunities for the domestic tourist location to assert itself as a quality destination in global               
competition. With “Next Level Tourism Austria” (NETA), Österreich Werbung is setting up a central              

innovation hub for this project. The digital transformation is particularly relevant for Austrian             
tourism, because holiday experiences are a bundle of services from numerous, independent SMEs             
from different industries. The need for innovation in domestic tourism is great. With its network of                

foreign offices, the ÖW knows the demand behavior of guests from the most varied of cultural areas,                 
the Austrian players and has the digitization know-how to act in a coordinating manner for the                

industry in this area. 

NETA is a network initiative at the interface between Austria's traditional tourism structures and the               
global travel & communication tech scene. The focus of activities is on the guest and tomorrow's                

travel. In recent months, the situation around the corona virus has worsened in all countries, travel                
warnings and restrictions have been issued, social life has been restricted and will change massively.               

This situation can also be clearly felt in the MICE and tourism industries. 



 

With its representatives of the congress and conference industry - around 1,500 convention centers,              
event locations, seminar and conference hotels - Austria has been one of the most popular event                
destinations worldwide for decades. This is borne out by the results of the Meeting Industry Report                

Austria (mira) and Austria's long-standing presence at the top of international conference statistics.             
According to the mira report published this year, over 25,000 seminars, company meetings and              
congresses took place for the first time last year (2019) with almost 1.8 million participants and 2.3                 

million calculated overnight stays, which corresponds to 2.2% of all overnight stays in tourism (               
around 3.4 million overnight stays) in Austria. Due to the ban on events caused by the Covid-19,                 
there were hardly any or no live events from March to the end of May 2020. For comparison: In                   

2019, 7,200 events (around 30 percent of annual business) were recorded in this period, which               
cannot be compensated for in the next few months. It is all the more important that the entire event                   
industry now sticks together: This also includes a deeper collaboration between ÖW-NETA, ACB, the              

federal states' convention bureaux and the state tourism organizations in the form of a working               

group. 

The current challenge: New approaches and models that open up and enable new business for the                
MICE industry during and after Corona. Österreich Werbung / NETA sees itself as an enabler,               

platform and compass for cooperation with innovative startups in order to offer quickly deployable,              

scalable and inexpensive solutions for the MICE industry. 

 

Category:  

Via “Innovation 2 Company”, Österreich Werbung is looking for innovative startups with technologies             
/ services / solutions (or parts of the solution) to redesign the entire MICE experience and the offer                  

to customers (event planners, event participants) - Using technology, applications and new business             
models that take into account or even use the existing spatial offers and conditions as well as the                  
infrastructure of the companies (hotels, event centers, locations). The aim is to configure an              

easy-to-use tool or package of tools for companies in the MICE industry. 

The MICE experience from the customer's point of view - before, during, after the event - needs 

- optimal online / offline / hybrid user experience 

- Event management (pre-, on-site, post-) 
- Event content - knowledge transfer, product experience, exhibitors 
- Emotions, inspiration, networking 

- in combination / conveying the Austrian character / spirit / flair 

- Experience of Austrian hospitality 

The following technologies are of particular interest to us in this context: AR / VR / MR, Gamification                  
& Nudging, Green Mobility (arrival, on site), Networking & Matchmaking, Self-Health-Check (Covid),            

digital twin (product), Come -Tech, booking; as well as possible new business models for the MICE                

industry. 

 

Prerequisits:  

In order to take part in the Österreich Werbung MICE-Challenge, please consider the following              

points: 

● Your solution is at least PoC ready 



 

● Ideally, a proof of market already exists 

● Plus point: sustainable solutions 

● Willingness to work with Österreich Werbung in Vienna 

● Willingness to work with other finalists on an overall solution 

● Working languages: German or English 

 

 

What is in it for you? 

Österreich Werbung offers the winning team 

● equity free prize money totaling EUR 10,000 for the finalists 
● PoC with a test group of up to 10 friendly customers (hotels, event centers, event agencies in                 

Austria) and then a pilot project 

● If successful, offer to the MICE industry in Austria (approx.20,000 companies) 
● Joint press and media work by Österreich Werbung and finalists, as well as NETA (Next Level                

Tourism Austria) 

 

 

Disclaimer:  

All natural and legal persons are eligible to participate, provided they meet the above-mentioned              
participation criteria. Employees of Österreich Werbung and their relatives as well as public officials              

are excluded from participation. 

Österreich Werbung defines a task on the basis of which innovative startups register on an online                
platform via the project website www.innovation2company.at. This platform is used to pre-select            
eligible participants, which are then presented to the buddy company. Then the most suitable three               
(up to a maximum of five) startups for the final will be selected by Österreich Werbung with the                  

involvement of the coaches; the finalists will be notified via email. In a final step, the ideas are                  

finalized and presented. One or more winners can be chosen from the finalists. 

There is no legal entitlement to the conclusion of contracts or other business relationships between               
the participants / winners and Österreich Werbung. There is also no legal right to a final and / or the                    

determination of a winner. The participants do not receive any allowance for their participation. The               
conditions of participation, parts of the process or the entire process can be changed at any time.                 
The changes will be announced in good time and published on the www.innovation2company.at             

platform. 

It is possible and participants expressly acknowledge that the research, development and other             
activities of the participants and Österreich Werbung thematically overlap. The participants do not             

have any claims from this. 

The participant registration is considered as express consent to this disclaimer. 

 


